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The story so far . . . . 

ÅGetting Started

ÅAncient History

ÅWrong place at the wrong time ?

ÅProject

ÅWhat is the óGIS projectô

ÅDeveloping the gazetteer

ÅBack office integration
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Quality, Quality, Quality . . .

Understand address standards & best practice 2 months

Identified settlements and their extents 5 months

Updated the lookups & all the streets

Standardised naming with the WLB 2 months

Resolving long and rural streets 4 months

Definitive adopted extents 18 ï24 months

Capture street signs

Digitise the extents

Issues ïidentify, record, resolve, document

Quality
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What difference has this made ?

218 Settlements with recommendations from WLB

250 street splits 

VOA Domestic Matching 77% - 89% - 99%

VOA NDR Matching 30% - 41% - 80%

Electoral Registration 100%

Social Services 100%

Closer working with Highways

Use throughout the Authority

http://www.southtyneside.info/


Gazetteer Best Practice

MAGIC ïMonmouthshireôs Address Gazetteer of Information for Customers

Visibility

Public

http://www.southtyneside.info/


Gazetteer Best Practice

MAGIC ïMonmouthshireôs Address Gazetteer of Information for Customers

Visibility

Public

http://www.southtyneside.info/

